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This workshop delves into the concept of sustainable luxury in tourism and hospitality, aiming to reconcile the paradox between 
luxury, traditionally associated with excess, and sustainability. Highlighting the shift towards values like authenticity, exclusivity, 
ethical production, and conservation it explores how consumer consciousness is steering luxury consumption towards 
sustainable practices. The workshop aims to explore gaps in understanding sustainable luxury services within the industry, 
providing insights into integrating sustainability with luxury experiences. By examining innovative strategies and case studies, it 
highlights luxury as a catalyst for sustainable transitions, offering theoretical and practical guidance for academics and industry 
practitioners. This exploration contributes to a new paradigm in luxury tourism and hospitality, aligning luxury experiences with 
sustainable practices and catering to the evolving demands of conscious consumers.
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Anita Manfreda
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19 MAR
17h00  PM
Lisbon Time

ONLINE VIA ZOOM 
Attendance is free
but registration
is mandatory:
cintursinfo@ualg.pt
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