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The future of tourism is becoming increasingly digital, with experiences expected to begin right from

the comfort of home. This presentation explores gamification and generative Al as key drivers of
innovation in tourism. While gamification has been around for years, it remains surprisingly under
utilized in many tourism experiences. Meanwhile, generative Al is making waves across
industries—but what does it mean for tourism? Can these two technologies work together to
transform the industry?

Through real-world examples, this session highlights how gamification and Al have been applied %'\JIRS
intourism and aims to inspire new ideas. With these powerful tools at our disposal, the real question o
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isthow can we use them to shape the future of travel?
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